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Local First Program Manager, Wheaton, MD

· Do you love the vibrant, eclectic downtown communities of Wheaton and Silver Spring and find yourself helping other people discover them?
· Do you approach projects like you would your own business, fervently pursuing your vision and not letting any details slip through the cracks?
· Do you adore challenges to be creative, especially when it comes to marketing, messaging, and motivating other people?
If this description fits you, then we have got a perfect job for you! It is a demanding position and we are looking for someone to bring new energy and skills to a program whose standard has already been set high. Are you up for the challenge? This is an opportunity to work on two exciting social marketing campaigns while enjoying a steady salary, comprehensive benefits, and a flexible workplace. 

POSITION DESCRIPTION
Local First is a program of the Small Business Development Department at the Latino Economic Development Corporation (LEDC), affiliated with a broader, national group called the Business Alliance for Local Living Economies (BALLE), a nationwide network that promotes local, independent businesses across the country. LEDC helped to organize Local First Wheaton, an alliance of independent merchants in the eclectic neighborhood in Montgomery County, MD, in 2007. Working with businesses and community groups in downtown Silver Spring, MD, LEDC launched the Buy Local Silver Spring campaign in 2008. There are currently 60 members of Local First Wheaton and over 200 businesses participating in Buy Local Silver Spring. 

The Local First Program Manager is responsible for the design, implementation and evaluation of all activities associated with Local First Wheaton and Buy Local Silver Spring.  As the leader of this program you will manage two neighborhood-based social marketing campaigns that encourage consumers to patronize locally-owned, independent businesses in each downtown business district. This includes overseeing the creation and distribution of strategic marketing materials, maintaining two websites (www.localfirstwheaton.org and www.buylocalsilverspring.com), organizing events for business owners and consumers, and attracting media attention.   

Each downtown community presents unique strengths and particular challenges, since Wheaton and Silver Spring have distinct identities and different neighborhood dynamics. In addition, the businesses that are members of Local First Wheaton are at a more advanced stage of organization than the businesses that are participating in the Buy Local campaign in Silver Spring. One thing that the two areas have in common is that the respective marketing campaigns have spurred collaboration among business owners and the community at large.

RESPONSIBILITIES
· Lead outreach efforts and develop strategies to continue growing Local First Wheaton membership and to organize small businesses in Silver Spring. 

· Lead all aspects of the Buy Local Silver Spring and Wheaton Shop Local campaigns, including planning/executing on-going events in each area, overseeing the design/production of marketing materials including online and print business directories, and ensuring media coverage of the campaigns. 

· Effectively maintain regular communication with Local First Wheaton members and the Buy Local Silver Spring mailing list via the creation and circulation of e-newsletters, brochures, and other marketing materials as well as responding to email and telephone inquiries. 

· Collaborate with local community-based organizations in the implementation of events or in supporting the local small business community.

· Coordinate clean energy buying groups and other green initiatives for small businesses, in partnership with local companies that support clean energy initiatives.  
· Facilitate monthly meetings with Local First Wheaton’s Steering Committee to make decisions and strategize on the implementation of the Shop Local campaign and other initiatives.

· Continue to organize gatherings for business owners that are participating in Buy Local Silver Spring and respond to any opportunities to help them organize a business alliance.

· Collaborate with BALLE national staff and leadership and get “best practice” ideas from other BALLE chapters.

· Maintain Local First Wheaton and Buy Local Silver Spring websites.

· Recruit and manage interns and volunteers to support the project.

QUALIFICATIONS
· Bachelor’s degree in Marketing, Public Relations, Communications, Business Administration or related field

· At least 3 years experience in marketing, sales, public relations, event planning or community organizing 
· At least 3 years project management experience, with strong abilities to multi-task, prioritize, and plan
· Excellent communication and presentation skills (visual, written, and oral) in Spanish and English
· Strong technical and design skills including, Word, Excel, Power Point, Photoshop and web design.  Knowledge of InDesign and/or Illustrator is a plus!

· Goal-oriented, self-starting, high performing individual
· Knowledge of issues commonly faced by entrepreneurs with a strong interest in supporting the local small-business economy

· Entrepreneurial spirit, with the ability to strategize big ideas and take them through to implementation
DETAILS
· Salary range is negotiable depending on experience, qualifications, and salary history.  Range is $40K - $45K per year. Compensation includes 401K, healthcare plan, and 3 weeks of vacation plus a week of holiday in December.

· LEDC’s office in Montgomery County is a modern facility located in downtown Wheaton, a vibrant and multiethnic neighborhood that is metro accessible.

· Visit www.localfirstwheaton.org and www.buylocalsilverspring.com for more information.
· To apply, please send cover letter and resume to Trisha Clauson at tclauson@ledcmetro.org. 

ORGANIZATION DESCRIPTION

The Latino Economic Development Corporation (LEDC) is a private, non-profit 501(c)(3) community development corporation founded in 1991. LEDC’s mission is to improve the wealth building capacity of low to moderate-income Latinos and other underserved communities in the Washington Metropolitan area through small business development, homeownership counseling and affordable housing preservation. www.ledcmetro.org
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