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The Town Plaza Zone refers to the retail areas in -y A
buildings with primary storefronts on the Plaza. The TRUST
building’s architectural framework of piers and :
spandrels provides boundaries for storefronts that
are side to side and fop to bottom. The architecture
allows creative and diverse storefronts to exist within
this framework, energizing the Plaza as an urban,
pedestrian gathering place. Since most of these
Tenants will be food and beverage providers, a
variely of exterior seating, umbrellas, and demising
devices will be considered to enliven the foreground
of the storefronts.

@ The storefront should maximize the use of color,
awnings and signage to identify the refailer.

® Storefronis are required to have an overall transparency
of 50%. in addition. it is recommended that the frontage
between 2" and &' feet from grade be at least 80%
{ransparent.

@ Tenants with walls or elevations on the first floor of the
Plaza shall have af least one entrance on the Plaza and
the appearance of retadl frontage along the baiance of
the building on the Plaza.

® These are minimum requirements; additional entrances
and/or exits may be required by code.

@ Restaurants are encouraged to use flexible storefronts
(i.e. retractable doors; see Storefront C, Section 3.2).
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Storefront EXtent e -
{at constant height
determnined by base

building architect) @

Elevation

LI

P .-__.__L_d_.__ Landiord's Bulkhead:

- \ - (van'es from )

+20-0" A FF maximum
+15-0" A.F.F minimum

+10-0" A F.F minimum
Bottom of horizontal signage
(awning signage can be lower)

2-8" min.

+8-8" A.F.E minimum
Bottom of awning or canopy

+7-0" AR F. minimum
Bottomn of blade sign

Storefront Extent to center
of fease fine {at conditions
of two store tenants within

to face of base building piers one bay of base building
(at equal intervals determined by base piers)
building architect}

Lease Lines
j l Base Building Piers

(at equal intervals determined
by base building architect)

30" max.

Store Pop-in

8" maximum

Side- 2-0" max.
walk Fop-Out

signage projection beyond
lease fine

e
&3
%

NQTE: Because of the formal nature
of the Plaza, pop-outs and recesses
may be subject to more stringent
design review and are subject to
Landiord approval,

to face of base building piers
(at equal intervals determined by base
building architect)
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NOTE: Storefront designs incorporating
the landlord’s bulkhead will be considered
on a case-by-case basis, and will be
subject to Landlord approvel.

Landiord’s Bulkhead:

+20-0" A.FF Maximum
+15-07 A RF. Minimum

Cerling by store tenant

+10-0" A F.F. minimum
Bottom of horizontal signage
(awning signage can be fower)

—4&-“.

Storefront Extent
{at constant height

determined by base
building architect)

ﬂ'

-8"A.FF minimum
Bottorm of awning or canopy

+7-0" AR F minimum
Bottom of blade sign

Fioor by store fenant

NOTE: Recessed entries must
match existing streetscape
materials or be of a unique,
high quality material consistent
with the tenant's design

Pop-0Out | Pop-In

et SHE b Gpgra
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The Wa‘Zone is the area that acts as a physical méé?r%m
pedestrian connection that provides access to the TRasT

streets and sidewalks from parking areas located
behind buildings. Vias should also:

@ Have storefronts or restaurants facing them. if
possible. in addition to entries on primary street,
storefront entries should open to vias with some
glass coverage for visibility.

@ Be designed {o accommodate cafe sealing.

@ LCxhibit an increased level of detall for paving,
lighting, landscape and archifecture around
and within the via.

@ Have a distinct character to help with crientation
such as a “name” or unique decoralive frealment
such as a special paving pattern.

Via Design Zone
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[
———— e Landiord’s Buikhead: REALTY
- : INVESTMENT
(varies from) TRUST

+20-07 AFF maximum
+15-0" A FF. minimum

o £ —= 100" A.EE minimum
% D8 min .= : . Boitom of horizontal signage
S fE (awning signage can be lower)

+8.8" A.F.F minimum
Boffom of awning or canopy

+7-0" A.FF minimum
Bottomn of blade sign

Storefront Extent to face of
bhase building piers (at conditions
of storefront adjoining base building
architecture;}

) (to center of lease line (typ.);
Elevation varies

Leagse Lines

Base Building Piers

=07 max. . ‘
Store Pop-in {by base building architect)
Side- 2-0" max.

walk  Pop-Out 6" maximum
signage projection

beyond jease line

ﬁfg f——m——————Storefront Extent B
< (to center of lease line {typ.);
varies

} Plan

Via Design Zohe
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Landlord’s Bulkhead:
{varies from)

+20-0" A FE maximum
+15.0" A.FF mirimurn

Ceifing by store tenant

+10-0" A.FF. minimurm
Baottom of horizontal signage
{awning signage can be lower}

Storefront o St +8-6" A.F.F minimum
Externt " gottom of awring or cancpy
{varies)

+7.0"AFF minimum
Bottom of blade sign

Flogr by store tenant
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The storefront Design Control Zene (DCZ) is defined as the area 5-0" within the store behind the lease line,
and befween the Tenant’s demising partitions. The DCZ includes all display windows, related graphics,
display fixtures, signs, materials, finishes, colors and lighting within this dimensioned area. Tenants are
encouraged to continue the intent of their storefront design into this area, and to utilize the area primarily

as a merchandising zone to entice potential customers to enter the store. A fluid transition from outside to
inside will provide a pleasing pedestrian experience during business hours and after.

The Landlord reserves the right fo exert some control over this zone as the storefronts in Rockvifle Town
Sqguare are the Taces’ of the development. The image that is projected by these storefronts makes a strong
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contribution to the overalf environment of the area. The Landlord presents the following guidelines that apply specifically to

the Design Control Zone (DCZ):

@ Elevated platforms and their surfaces or floor surfaces
within the DCZ should be finished with high quality
materials. and should be consistent with the storefront
design.

@  Soffits should be a minimurm of 8-0" above the finished
flocr. Their shape may be determined by the Tenant,

@ The soffit within the DCZ shouid be of a sofid material
such as gypsum wallboard, metal. wood or other
approved material.

¢ The Tenantis encouraged to use fow voltage. pendant
rmounted, adjustable track and/or recessed incandescent
lighting that is controlled by a timer fo allow for after
hours adjustments (see interior Display Lighting, Section
8.15).

®  Lay-in cellings are not permitted in the DCZ, but may
be used in other parts of the store (see Interior Display
Lighting; Section 6.15).

Design Control Zone (DCZ)

Section 5.0
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Great retail streets are comprised of great retail storefronts. As a part of the public space, storefronts are a critical component F@ff:w
of a street’s vibrancy and character. The Landlord encourages a variety of unigue and engaging stores to collectively form a IN Vjélg;l"if;érENT

great retail street. First and foremost, creafivily is strongly encouraged. This criteria is established less as a set of rules, but
more as a benchmark, or starting point, for making exciting storefronts. In addition to storefront design, retailers can actively
contribute to their location’s streetscape. Elements such as awnings, planters and outdocr seating increase visibility, enhance
connections fo the sidewalk, and create interest.

® Storefront Character ® Signage & Graphics
X - Signage Criteria
o Material & Color Palette - lluminated vs. Non-lliuminated
. - Projecting Signs
o Storefront ﬁ%ﬁa&eﬁ' fals - Bfa{;fe Signs,gFiags & Banners
- Wood & Metal - Window, Wall & Sidewalk Signs
- Stone, Cast Sfone & Concrete - Discouraged Sign Types

- Plaster & Tile
- Discouraged Materials

o Enfries & Doors

indows & Glazing

¢ Pop-Qut & Recessed Zones
o Security

o Lighting
- Exterior Lighting
- incandescent vs. Fluorescent
- Interior Display Lighting

o Canopies & Awnings

Storefront Components

e Town Square Secton 6.1
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All retail tenants will have the opportunity to design I EALTY
and install their own storefronts as a way fo express " TRUST

their individual identify and positioning provided they
observe the minimum guidelines noted below:

@ Storefronts should be “individual” expressions
of a tenant's identity.

& Storefronts shouid be infegrated with the DCZ
{Desigr Conirol Zone).

®  Tenants will be encouraged ¢ avord cockie
cutter representations of their identity and fo
create an expression that is complimentary o
the Town Sguare architectural vocabulary.

& Tenants will have the opportunity to use side-
walks as a part of their presence on the “streel”,
ie. a2 wide merchandising zone allowance
from the facade toward the street.

& Tenpant’s storefront construction should be of
the highest quality and craftsmanship. Tenants
are encouraged to use real, durable materials
in the interpretation of their identity.

@  Store color palettes should take into consideration
the overall color palette of Rockville Town Square,
and strive to complernent or integrate some of
those colors.

@  Select tenants will be allowed fo express their
identity beyond the facade in the form of
banners, awnings. flower boxes, efc.

Storefront Character

tion 6.
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Color Palette Reference - Rockville Town Square

Conceptual Elevation - Market Street

AR HE

Y EEEEEE

@  Wearm color palette of complementary colors that are sensitive {o the natural
materials prevalent in the area. These include. but are not limited 1o the exampies

on this sheet.

Qid Brass Maple Nut Deauvilfe Sand Henna Red
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Concrete

Granite —_

Material & Color Palette

le Town Square
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The approach to storefront design should be to create the highest quality level possible with an emphasis on Nf}g?r%m
user-friendly materials. With this in mind, the overall objective in developing the exterior storefront design is to TRUST

specify “real” materials at the pedestrian level of each building. A variety of masonry materials such as brick,
stone and pre-cast are suftable materials. Craftsmanship should be valued. Masonry detailing, molding,
finished metals, glass enhancements and high quality paint treatments will all contribute to a successful retail
environment. The minimum recommendations, noted below, outline some of the specifics when considering
materials for storefronts:

@ Construction detail and finish should adhere io
craftsman’s standards.

@ Focus should be on window design to create a
visual connection between the interior and exterior.

® Recommended materials are wood, metal, brick
stone, glass and concrete as well as plaster.

&  Acceptable materials are durable, smooth
exterior grade woods such as cak. redwood,
and poplar

@  Durabie materials are especially critical at
street level where pedestrian contact will be
considerable, consequerily. these fypes of
matenals are required below 4-0" AFF on the
starefront. EIFS or similar materials not
permitted beiow this dimension.

@ Storefronts shouid be pre-dominantly giass fo
provide views info the store, but glass should
not be the exclusive material.

& Materials should be authentically portrayed
and code compliant.

Storefront Materials

Section 8.4
lle Town Square sction




Policy Cancellation
Forty-five (45) days written notice of cancellation or material change of any of the policies is
required (ten (10) days in the event of nonpayment of premiums),

Certificate Holder

Montgomery County, Matyland
DPWT / Real Estate Office

101 Monroe Street, 10th Floor
Rockville, Maryland 20850
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