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NOTE: Storefront designs incorporating 
the landlord's bulkhead will be considered 

Landlord's Bulkhead:on a case-by-case basis. and will be 
subject to Landlord approval. 

+20'~O" A.F.F. Maximum 
+15'...Q" A.F.F. Minimum 

Ceiling by store tenant 

+10'-0" A.FF minimum 

Bottom of horizontal signage 
(awning signage can be lowen 

l' 
+8'~6" A.F.F. minimum 
Bottom of awning or canopy 

Storefront Extent 

+7'-0' A.F.F. minimum 
Bottom of blade sign 

Floor by store tenant 

NOTE: Recessed entries must 
match existing streetscape 
materials or be of a unique. 
high quality metena! consistent 

2-0' max'j3'-0' max with the tenant's design 
Pop-Out Pop-In 

_______ Side- IStore JIOo@section walk 



Plaza Design Zone 
The Town Plaza Zone refers to the retail areas in 
buildings with primary storefronts on the Plaza. The 
building's architecturel framework ofpiers and 
spandrels provides boundaries for storefronts that 
are side to side and top to bottom. The architecture 
allows creaffve and diverse storefronts to exist within 
this framework, energizing the Plaza as an urban, 
pedestrian gathering place. Since most of these 
Tenants will be food and beverage providers, a 
variety ofexterior seating, umbrellas, and demising 
devices will be considered to enliven the foreground 
of the storefronts. 

•	 The storefront should maximize the use ofcolor,
 
awnings and signage to identify the retailer
 

•	 Storefronts are required to have an overall transparency
 
of 50%. in addition. it is recommended that the frontage
 
between 3' and 8' feet from grade be at least 80%
 
transparent. 

•	 Tenants with walls or elevations on the first floor of the
 
Plaza shall have at least one entrance on the Plaza and
 
the appearance of retail frontage along the balance of
 
the building on the Plaza.
 

•	 These are minimum requirements; additional entrances
 
and/or exits may be required by code.
 

•	 Restaurants are encouraged to use flexible storefronts 
(i.e. retractable doors: see Storefront C. Section 3.2). 
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Storefront Extent to center 

+7'-0" A.F.F. minimum 
Bottom of blade sign 

(varies from) 

+20'-0" A.F.F maximum 
+15'-0" A.F.F. minimum 

+10'_0" A.F.F. minimum 

2,-er"min. Bott~m 0: horizontal signage
(awnmg Sfgnage can be lower) 
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to face ofbase building piers 
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buifding architect) 

Plaza Design Zone
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Landlord's Bulkhead: 

of lease fine (at conditions 
of two store tenants within 
one bay of base building 
piers) 

Lease Lines 

Base Building Piers 
(at equal inteNa!s determined 
by base building architect) 

6" maximum 
signage projection beyond 
lease fine 

NOTE: Because of the formal nature 
of the Plaza, pop-outs and recesses 
may be SUbject to more stringent 
design review and are subject to 
Landlord approval. 
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NOTE: Storefront designs incorporating 
the landlord's bulkhead will be considered 

Landlord's Bulkhead: 
on a case-by-case basis, and will be (varies from)
subject to Landlord approval, +20'-0" AF.F. Maximum 

+15'-0' AFF Minimum 

~ Ceifing by store tenant 
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+10'-0' AFF minimum 

~ ~ Bottom of horizontal signage 
_~ (awning signage can be lower) 

Storefront Extent _,...._ +8'-6" AF.F. minimum 
(at constant height ..	 Bottom of awning or canopydetermined by base
 
building architect)
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\	 NOTE: Recessed entries must 
match existing streetscape 
materials or be of a unique. 
high quality material consistent 
with the tenant's design 
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2'-0" max. 13'-0" max. 
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Design Zone
 
The Via Zone is the area that acts as a physical 
pedestrian connecuon that provides access to the 
streets and sidewalks from parking areas located 
behind buildings. Vias should also: 

•	 Have storefronts or restaurants facing them. If 
possible. in addition to entries on primary street, 
storefront entries should open to vias with some 
glass coverage for visibility. 

•	 Be designed to accommodate cafe seating. 

•	 Exhibit an increased level ofdetail for paving.
 
lighting. landscape and architecture around
 
and within the via. 

•	 Have a distinct character to heip with orientation 
such as a "name' or unique decorative treatment 
such as a special paving pattern. 
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Landlord's Bulkhead: 
(varies from) 
+20 cO" A.FF maximum 
+15'~O" A.F.F. minimum 

+10'-0" A.F.F. minimum 

Bottom of horizontal signage

(awning signage Can be lower)
 

+8'-6" A.F.F. minimum 
Bottom of awning or canopy 

+7'-0" A.F.F. minimum 
Bottom of blade sign 

St.orefront Extent to face of 
base bUilding piers (at conditions 
of storefront adjoining base bUilding 
architecture) 

Lease Lines 

Base Building Piers 
~b~b~~ga~~~ 

6" maximum 
signage projection 
beyond lease fine 
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Control Zone (DCZ)
 
FEDt.KALThe storefront Design Control Zone (DCZ) is defined as the area 5'-0" within the store behind the lease line, 

.~. ,

REALTY 
INVESTMENTand between the Tenanfs demising partitions. The DCZ includes all display windows, related graphics, 

TRUST 
display fixtures, signs, materials, finishes, colors and lighting within this dimensioned area. Tenants are 
encouraged to continue the intent of their storefront design into this area, and to utilize the area primarily 
as a merchandising zone to entice potential customers to enter the store. A fluid transition from outside to 
inside will provide a pleasing pedestrian experience during business hours and after. 

The Landlord reserves the right to exert some control over this zone as the storefronts in Rockville Town 
Square are the 'faces' of the development. The image that is projected by these storefronts makes a strong 
contribution to the overall environment of the area. The Landlord presents the following guidelines that apply specifically to 
the Design Control Zone (DCZ): 

'"	 Elevated platforms and their surfaces or floor surfaces
 
within the DCZ should be finished with high quality
 
materials. and should be consistent with the storefront
 
design.
 

"	 Soffits should be a minimum of 8'-0" above the finished
 
floor Their shape may be determined by the Tenant.
 

"	 The soffit within the DCZ should be ofa solid material
 
such as gypsum wallboard, metal. wood or other
 
approved material.
 

'" The Tenant is encouraged to use low voltage. pendant
 
mounted. adjustable track and/or recessed incandescent
 
lighting that is controlled by a timer to allow for after
 
hours adjustments (see Interior Display Lighting; Section 
6. 15j. 

"	 Lay-in ceilings are not permitted in the DCZ. but may
 
be used in other parts of the store (see Interior Display
 
Lighting; Section 6. 15j.
 



Il!li ii:i!! 
~t Components 

FEDtKALGreat retail streets are comprised ofgreat retail storefronts. As a part of the public space, storefronts are a critical component REALTY 
ofa street's vibrancy and character. The Landlord encourages a variety of unique and engaging stores to collectively form a INVESTMENT 

TRUST
great retail street. First and foremost, creativity is strongly encouraged. This criteria is established less as a set of rules, but 
more as a benchmark, or starting point, for making exciting storefronts. In addition to storefront design, retailers can actively 
contribute to their location's streetscape. Elements such as awnings, planters and outdoorseating increase visibility, enhance 
connections to the sidewalk, and create interest. 

4& Storefront Character • Signage & Graphics 
- Signage Criteria
 

CD Material & Color Palette
 - fIIuminated vs. Non-fIIuminated 
- Projecting Signs 

CD Storefront Materials - Blade Signs, Flags & Banners 
- Wood & Metal - Window, Wall & Sidewalk Signs
 
- Stone, Cast Stone & Concrete
 - Discouraged Sign Types 
- Plaster & Tile
 
- Discouraged Materials
 

• Entries & Doors 

CD Windows & Glazing 

CD Pop-Out & Recessed Zones 

CD Security 

CD Lighting
 
- Exterior Lighting
 
-Incandescentvs. Fluorescent
 
- Interior Display Lighting
 

CD Canopies & Awnings 



t Character
 
FEDERAL 

All retail tenants will have the opportunity to design	 REALTY 
INVESTMENT

and install their own storefronts as a way to express	 TRUST 

their individual identity and positioning provided they 
observe the minimum guidelines noted below: 

"	 Storefronts should be "individuar expressions
 
ofa tenant's identity.
 

"	 Storefronts should be integrated with the DCZ
 
(Design Control Zone).
 

"	 Tenants will be encouraged to avoid cookie
 
cutter representations of their identity and to
 
create an expression that is complimentary to
 
the Town Square architectural vocabulary.
 

"	 Tenants will have the opportunity to use side

walks as a part of their presence on the "street.
 
i.e. a 2' wide merchandising zone allowance
 

from the facade toward the street.
 

"	 Tenant's storefront construction should be of
 
the highest quality and craftsmanship. Tenants
 
are encouraged to use real. durable materials
 
in the interpretation of their identity
 

'"	 Store colorpalettes should take into consideration
 
the overall color palette ofRockville Town Square,
 
and strive to complement or integrate some of
 
those colors.
 

"	 Select tenants will be allowed to express their
 
identity beyond the facade in the form of
 
banners, awnings. flower boxes, etc.
 



& Color Palette
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FEOLI'V-'.'Brick 
REALTYColor Palette Reference· Rockvi/le Town Square INVESTMENT 
TRUST 

@	 Wann color paiette of compiementary colors that are sensitive to the naturai
 
materiais prevalent in the area. These include. but are not limited to the examples
 
on this sheet.
 

Old Brass Maple Nut Deauviile Sand Henna Red 

Conceptual Elevation - Market Street 
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Concrete 

Stone 

Granite 

Material & Color Palette 



t Materials
 
FEDE:RAl 

The approach to storefront design should be to create the highest quality level possible with an emphasis on REALTY 
INVESTMENT

user-friendly materials. With this in mind, the overall objective in developing the exterior storefront design is to TRUST
 

specify "real" materials at the pedestrian level ofeach building. A variety of masonry materials such as brick,
 
stone and pre-cast are suitable materials. Craftsmanship should be valued. Masonry detailing, molding,
 
finished metals, glass enhancements and high quality paint treatments will all contribute to a successful retail
 
environment. The minimum recommendations, noted below, outline some of the specifics when considering
 
materials for storefronts:
 

'"	 Construction detaii and finish should adhere to
 
craftsman's standards.
 1111111 

"	 Focus shouid be on window design to create a IIIII
visual connection between the interior and exterior. 

"	 Recommended materials are wood. metal. brick IIIII 
stone. glass and concrete as well as plaster. llill 

"	 Acceptable materials are durable. smooth
 
exterior grade woods such as oak. redwood.
 
and poplar
 

"	 Durable materials are especially critical at
 
street level where pedestrian contact will be
 
considerable, consequently, these types of
 
materials are required below 4'-0" AFF on the
 
storefront. EIFS or similar materials not
 
permitted below this dimension.
 

"	 Storefronts should be pre-dominantly glass to
 
provide views into the store, but glass should
 
not be the exclusive material.
 

~	 Materials should be authentically portrayed
 
and code compliant.
 



Policy Cancellation 
Fot1y·five (45) days written notice of cancellation or material change of any of the policies is 
required (ten (10) days in the event of nonpayment of premiums). 

Cet1ificate Holder 
Montgomery County, Maryland 
DPWT / Real Estate Office 
101 Monroe Street, 10th Floor 
Rockville, Maryland 20850 
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